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MARKETING IS NO
LONGER OPTIONAL.

KEEP IN MIND:

9 The legal market is intensely competitive. Many firms are vying for the same cases.
Differentiation, visibility, and trust become vital.

9 Marketing is twofold: (1) getting new clients (prospects) and (2) staying top of mind
with referral sources, other attorneys, and past clients.

9 Even when people don’t need a lawyer now, marketing ensures that when they do, your
name comes up first.

— Firms that neglect marketing can see stagnant growth or attrition to more visible
competitors.

IMPORTANT STATISTICS:

&m 64% of lawyers 59.6% of legal professionals 71% of lawyers
©»¥ plan to increase believe a law firm’s website say they’ve
their budget for will be their most important generated new
website marketing tool going leads from social
optimization. forward. media.

In 2026, marketing is not a cost. It’s an investment. The firms that treat
it as such will control the narrative, capture more leads, and scale faster.

L ET’S G ET Yo U Co N N E CT E D The strategies coming up next are what

we’re using now to help law firms grow. If

TO M A R K ETI N G T H AT you want Telphexecu’ringl’rher;: et
consistently, that’s exactly what Lega
D E L I VE RS Growth Partners is for.




Al & AT OPTIMIZATION:
WHY IT’'S A GAME CHANGER

WHY AI MATTERS:

Al is transforming how search works. Google is increasingly using AI
overviews/summaries that may reduce clicks to law firm websites.

Al can help produce content, optimize copy, suggest keywords, analyze trends,
monitor performance, and surface insights more quickly.
outlines, suggesting headlines, monitoring online mentions, and responding fo reviews.

But Al isn’t a replacement for experience. Legal topics are nuanced, regulated, and

9 Use Al to automate repetitive tasks such as drafting blog or social content, generating
region-specific. Human oversight, compliance checks, and editorial control are essential.

As adoption grows, firms using Al strategically will outpace those who don’t.

\\ REMINDER: Al is only as good as the one behind it. Branding, voice,
and values must be established before anything. Legal Growth Partners

builds that foundation and can ensure proven results.

THE IFS AND BUTS (AND HOW WE ENSURE RESULTYS):

Tactic: Why It Helps: Caveat:

Use AI to generate
drafts/outlines

Saves time and gets you over
writer’s block

Always review & edit for legal
accuracy

Use AI for SEO insights (keyword
clustering, searcher intent)

Helps uncover less-competitive,
high-opportunity topics

Don’t rely on “auto-complete”
ideas blindly

Monitor performance with AI- You can spot trends or drop- Data is only as good as your

powered dashboards offs early inputs/tagging
Use AI to optimize paid ad Speeds up ad Human judgment still needed for
copy/variants testing compliance, messaging

Combine AI with your unique
legal experience

Weave in case stories, insights,
and unique POV

Don’t publish generic content that’s
indistinguishable
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U TI L I Z E AI If you want an AI-driven but compliant growth engine, we can
. help connect your firm to the wonders of innovative fechnology

and human strategy to get you on fop.




TIKTOK, VIDEO & SHORT-FORM
CONTENT: EXPLOSIVE REACH

AND TRUST

WHY SHORT-FORM VIDEO MATTERS:

9 Short-form video platforms (TikTok, Instagram Reels, YouTube Shorts) are growing
rapidly and are prioritized by algorithms, especially for discovery.

9 Video content humanizes attorneys and makes them more approachable.

9 Audiences often watch short legal tips or “know your rights” videos, even when they’re
not immediately searching for a lawyer.

—> Law firms are increasingly allocating budget/resources to video content.

DON’T FALL BEHIND

—> Many high-growth legal practices now invest more heavily in video and paid video ads
than in traditional digital ads.

9 Video content helps SEO, which leads to a rise in Google ranking and higher conversion.

— Certain users, and your desired audience, spend more time on platforms with a video-
first design, making them more receptive to messages.

WHAT GOES INTO A VIDEO?
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A Good Topic 3 Second Rule Consistency Engaging Content
Common questions, trends,  People scroll fast. A good Algorithms prefer regular What you say is everything
myth-busting, or behind- hook keeps them watching.  posting. Posting multiple in a video. An engaging but
the-scenes type videos short-form videos a week  educational script builds
catch the eye of those will keep you top of mind you as a thought leader in
curious about the practice and top of the feed. your industry.

IT,S TI M E TO If creating, distributing, and scaling video is a

headache, we've gof it all covered for you, from
content planning fo posting to optimization.






















